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Ads that seale. Automation that sells

The Al-Powered Performance

Marketing &
Automation Agency

We scale brands using a hybrid model of paid ads, funnel intelligence, and Al-driven WhatsApp
automation that generates qualified leads, lowers acquisition costs, and increases conversions
without increasing team size.
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Website Development

— UI/UX Design

— Custom Web Apps

— WordPress/Shopify Builds
— Website Maintenance

-

Social Media Marketing
— Instagram/Facebook Campaigns
— Influencer Collaboration

— Community Management

— Calendar Planning & Execution

s

Performance Marketing

— Google & Meta Ads

— Display & Video Ads

— Retargeting Campaigns

— Analytics & Conversion Tracking

-

— Copywriting
— Brand Videos
— Motion Graphics

"

Content & Creative Services

— Product Photoshoots

Search Engine Optimization

— Keyword Research

— Technical SEO

— On-page/Off-page SEO
— Local SEO
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PR Services
Press Releases
Influencer Outreach
Media Buying
Reputation Management
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Ecommerce Marketing

— Amazon & Flipkart Ads

— Marketplace Optimization
— Catalog Management

— Promotions & Deals Strategy



2017 | India

Started in India, building data-led
campaigns and a strong foundation in
performance marketing.

doa

ees DIGITAL =ee

Ads that seale. Automation that sells

2018-2019 | USA & UK

Expanded into mature markets, improving
conversions and optimising ad spends.

2020-2021 | Dubai

Scaled performance campaigns
across the Middle East and
launched new digital assets.

2022-2023 | South Africa

Supported brands with tailored strategies
using global playbooks and regional insights.

2024 | Going Global

Strengthened partnerships and proved
our frameworks perform consistently .
SEFeas matkets 2025 | New Industry Expansion

Expanded into healthcare, fashion, retail,
and other high-growth sectors, delivering

stronger conversions and measurable impact.

2026 | Launch of DigiMonk.ai

Introduced DigiMonk.ai, our Al WhatsApp
sales agent that boosts conversions through
smart qualification and automated follow-ups.
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Performance Marketing
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Brands That Trust DNA Digital
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Creative Services

Catalogue Images
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A+ Content

ZERD
DISSOLVED SOLIDS

p,  YOUR ROUTINE
FOR DAILY
HYDRATION

EXPERT DENTURE
CLEANING TIPS:
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Ul/UX Designs
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CGI Videos
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Personal Branding on LinkedIn

a * Finan Nazazi % -
| help Dusnesses 3
Book an appointment
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The Identity Shift of a Tech Leader

In tech, it's easy to identify as the “problem-solver,” the ..more

|\

CC® * Finan Nazazi * and 90 others 3 comments - 1 repost

Featured

My Biggest Mistake in Business Wow, what a year it's been!

(And Why I'm Grateful for It) ...

I recently had the incredible
opportunity to be a panel memb...

W |5 baggage handling a constant pain point for your
airline?...

™% You're Invited to Experience the Future of
Aviation Tech at Booth E23/ ..
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EVERY TOUCHPOINT IN
AVIATION

Airkines, oirpotts, ground wtaff
lounges, MROs, and more.

CRM solutions tailored for all.
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ur E-Commerce Success in Numbers

* @ %5 sebosoenvalamazon coiksiness s oets/ T s shetin:_ v o dastbou R A WL A

Date Sales hreaknewn Futfimant channet

“aar v dare - V5052075 e n *

Sales snapshiot b 150572025, 84500 EST

Total ercher v, Uity trecet]

2,263 2,385

Curderent prosheet sules g uritfersar e g vl e

£60,490.04 1.05 £26.73

iy B8N

Compare sales

[ .. [

N

Compare

whas iy

% (1LOSEREFONTS MENU

Dlashibaards
Sales dashbaard
Business Reports
By Date
Sales ana traffi

Detail page sales and
wraffic

Sabler parformance
By ASIN

Detall page sules and
wraffic

Detail page sates and
traffic by parent ikem

Detail pagn wiles and

traffic by chiild it

sitnmertric, dinan_ ook dishboard

Sales aasnpoarg e mse

Date Sabes breakdown
‘fear to date - 15/D4/2025 L Markntplace total -

Fulfilment channel

e . |

Sales snapshot teken » 15/05/2025, £4510 857

Total orter itemns Uit ordered) Ot prodhuct sales A, writsforder tem g, saliesfordes iem
2,263 2,385 £60,490.04 1.05 £26.73
Compare sales
Total order ivems Uniits ordened Average itam
This e 0 far 2,263 2385 £60,490.04 105
List year 5261 568 F1T350817 106

+ % change fram List year s a0 19855 161w

eos DIGITAL ose

Ads that seale. Automation that sells

Avarage salos fordar itnm

£26.73

frili ]

L1



ur E-Commerce Success in Numbers
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Sales Dashboard .
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Building Al-powered marketing systems that convert.

Digimonk.ai is our in-house, Al-driven WhatsApp Sales Agent designed to help businesses
convert more leads without scaling manpower.

It automates:
Instant lead qualification Trusted across franchises, real estate,
coaching, B2B & D2C brands.

P Smart, adaptive follow-ups

Hey ! Thanks for
; . . . showing interest!

- Appointment booking | 2-3x higher conversions :
What service are you looking for?

p- CRM & workflow sync W 70% less telecaller dependency Ecommerce Marketing
Real Estate Sales

p- Lead nurturing 24/7 V| Zero missed leads ERE—

Supported Integrations

@ Calendly ‘ 2'on0 ‘ Google ‘ HubSpibt ‘OQMeta




CASE STUDIES



India Expansion Success Framework for Education Brands

DNA Digital partnered with leading International education brands to accelerate franchising T
growth, attract investors, and expand center networks across India.

S S
Brands: @ QﬂeHE 3 | bettertogether’
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Challenges We Solved

- Low visibility in a competitive education market
- Difficulty attracting qualified investors & franchise partners

- Need for scalable, structured expansion models

Growth Strategy Implemented

. 1:Lead Generation Engine

Performance marketing, SEO, and targeted digital campaigns to
attract franchise partners & students.

- 2:Investor & Franchise Engagement

Strategic webinars, conversion-focused pitch funnels, and outreach
campaigns to build high-quality enquiry pipelines.

« 3:Expansion & Center Rollout Support

Market targeting, onboarding strategy, and launch support enabling
faster operational setup.

Ads that seale. Automation that sells

!\ International
C

Curriculum

LJ Asscciation

Combined Impact Across Brands

4,250+ Leads Generated
1,150+ investor Enquiries
185 Centers Opened

25% Avg Annual Growth Rate

Business Impact
(v¥J 3X ROl on franchising investments (within 18 months)
(v 40% reduction in churn through quality lead targeting
(i Strong foundation for scaling to 300+ centers by 2028



Ecommerce Marketing
STIM

P Established in 1965, STIM is a trusted oral care leader with 3

products recommended by dentists globally.

v

. Goal: Scale Amazon India sales and achieve a ROAS of

5 within six months. v

Strategy:

Organic Enhancements:

. Revamped product listings
and SEO with optimized
keywords.

Paid Ad Strategy:

b Restructured underperforming
campaigns.

. Focused on high-potential
. Designed interactive keywords and efficient budgets.
A+ content and variation
listings. . Creative ad copy aligned with

optimized product pages.

TV
1
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Challenges:

Low organic visibility due to poor listings and SEO.

. High advertising cost (ACOS) with inefficient ad campaigns.

Limited customer engagement through product pages
and banners.

Results:
(July’24 to June’25)
e ROAS e TACoS
3.8x — 11.4x 15.3% — 8.8%
3x growth in just 8 months 43% more efficient
® Sales ® Orders
T14.7L —>324.7L 4819 — 10,092
+68% revenue 2x volume



Ecommerce Marketing

ZEROWATER

Objective:
Achieve the first-month ROAS target for ZeroWater, a high-end

water filtering system, while outperforming competitors like BRITA
on Amazon.

Strategy:

b Retargeted high-intent users who visited ZeroWater or
competitor pages.

b Used Amazon DSP for precise audience targeting and engagement.
p - Positioned messaging to showcase ZeroWater’s edge over BRITA.

b Optimized in real time using ROAS metrics, adjusting bids for
performance.
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Results:

ZeroWater's Amazon DSP campaign delivered
outstanding results:

e Achieved the first-month ROAS target, showcasing
immediate success.

e QOutperformed competitors,including BRITA, in
conversion and customer acquisition.

e Dynamic E-commerce ad format proved highly
engaging and effective.



Ecommerce Marketing

CAMBRIDGE
AUDIO

The Challenge

P Long purchase cycle for
high-value products

P Amazon DSP undervalued
due to low ROAS perception

P Risk of discontinuing DSP
despite its hidden impact

P - Needed proof of true
full-funnel contribution

The Brand

DIGITAL v»se
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Cambridge Audio, a British hi-fi pioneer since 1968, is known for iconic innovations
like the P40 amplifier and DacMagic DAC. In 2019, they launched on Amazon UK to
expand their direct-to-consumer presence, focusing on premium wireless headphones.a

Our Approach

- Full-funnel advertising mix:

Amazon DSP + Sponsored Ads

- Leveraged Amazon Marketing

Cloud (AMC) to track shopper
journeys

P Analyzed ad overlap & conversion

paths across Sponsored Products,
Display, Brands, and DSP

- Proved DSP’s role in initiating

intent, driving branded searches,
and influencing conversions

P Guided budget reallocation from

saturated formats = DSP + Display

Results:
e 81% of sales influenced by DSP

® 60% of DSP orders from new-to-brand customers

® 189% higher purchase rate when DSP was in
the mix

® 19% uplift in overall sales
® 48% increase in customer base

e 38,000 branded searches generated in 21 months



Ecommerce Marketing
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MICHELIN

Michelin France Scales Efficiently with Amazon DSP

With a legacy of over a century, Michelin stands as a pioneer

in mobility solutions and premium tire technology

Our Approach
P - Activated Amazon DSP to

expand beyond Sponsored Ads

. Focused on audience targeting +
remarketing to capture intent

. Weekly monitoring & optimization
to maintain profitability

b Balanced budget allocation to
achieve sustainable scale

Results
P Total Cost: €7,088.66
P Total Sales: €44.2K

P ROAS: 6.24 (exceptionally
strong return)

N
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Key Impact

e Proved DSP as a high-ROI growth driver in France

e Delivered 6x+ return on spend, validating DSP as a
long-term strategy

e Strengthened Michelin’s premium positioning with
efficient, targeted sales growth



Social Media Marketing

INDIA
DESIGNER

SHOW

Client's Goal:

Maximize ticket sales, attract audience, scout models, and boost
event visibility for IDS S4 through Instagram promotion.

Strategy:

P Leveraged celebrity reels and posts, collaborated with influencers
for wider reach.

P Created visually striking content with persuasive captions for
audience bookings.

P Deployed interactive quizzes and polls on Instagram stories to
encourage audience participation.

P Conducted live sessions during media announcements and
auditions, offering behind-the-scenes content.

AR
{4
¢

ees DIGITAL =ee

Ads that seale. Automation that sells

Results:

The IDS S4 Instagram campaign exceeded
expectations:

e Achieved an impressive 111% Instagram growth.
e Boosted ticket sales significantly.

e Successfully recruited models through live auditions.

e Elevated event visibility and awareness, establishing
IDS S4 as a must-attend fashion spectacle.



Social Media Marketing “
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KSREAN AIR

Objective:

Enhance brand awareness, capture leads, and boost social
media engagement for Korean Air through a targeted
Facebook advertising campaign.

Strategy:
P Assessed brand gaps and growth opportunities. Results:

The Korean Air Facebook advertising

- Developed a creative campaign to drive engagement. i . . "
> P Palg S campaign delivered impressive results:

P Used Facebook Ads for precise targeting and lead capture. s Impressions: 8.2 million

P Executed a diverse targeting strategy across demographics. Clicks on Ads: 122,000
(5] Page Visits: 10,000
» Tracked performance metrics to optimize awareness and & Leads Captured: 250
engagement.

%) Click-Through Rate (CTR): 1.5%
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What Learning Can Be
Objective:
Generate high-quality, verified leads of school owners, principals,

and directors interested in adopting Educomp's cutting-edge digital
education tool.

Strategy:

P Used programmatic tools to track user journeys and engagement.

P Created tailored messaging to highlight Educomp’s key benefits.
P Optimized the funnel for high-intent form submissions

P Ran lead-gen campaigns on Facebook and partnered with
relevant publishers.

eos DIGITAL ose
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Results:

The Educomp lead generation campaign
surpassed expectations:

e Exceeded the lead generation target by 25%.

e Successfully garnered approximately 160 verified
leads within one month.

o Achieved a cost-effective result, with each lead
costing INR 660.
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NUMERO UNO

THE REAL DENIM

Objective:
To reinvigorate the Numero Uno brand through a compelling video

campaign that not only captures the essence of the brand but also
ensures a lasting impact on the audience, fostering brand recall and

loyalty.

Strategy:

b Brand Audit & Insight: Assessed brand strengths and market gaps Results:

using consumer insights. Numero Uno's digital rebranding campaign

p- Creative Direction: Co-developed a fresh brand identity through a exceeded expectations:

compelling visual storyboard.
e 30% increase in social media engagement.

. Narrative Building: Crafted an engaging story with impactful visuals

to boost recall ® 25% boost in website traffic.

: y ' ) e 15% improvement in brand perception and recall.
b Multichannel Rollout: Deployed the campaign across social, email, i Gt

and digital media for maximum reach.



LinkedIn Profile Management oo

We manage and grow leadership profiles that attract business, build trust, and drive conversations. Our personal
branding engine is built for founders, experts, and senior leaders looking to own their space on LinkedIn.

25,132

In FY 25-26 mpressions

a 8.8% vs. prior 90 days

@ Managed 10+ CXO profiles across industries

Content performance @

5x Boosted profile visibility by 5x through positioning & consistency 2,669

Engagements

4 54.1% vs. prior 90 days

8@2" Sparked partnerships, PR invites, and pipeline growth — organically Feared

ﬁ Delivered over 20,000 inbound B2B leads via thought-leadership
U  content




Performance Marketing ooem

Performance marketing is the core of ROI-driven brand building. We help businesses convert ad budgets into
real revenue through full-funnel digital campaigns — across Google, Meta, Amazon, and more.

@ | Q|| A | @ Ao § Adieah | @ Hodddivey |+ Seemene m =

multiple D2C and B2B brands ;;; el

[y BY Campaigns B2 Adsets 5 ads B Lt manth: May 1, 2025 - May 31,2025 =

v Managed %40 Cr+ in ad budgets e e
£ b ; o= it

O 0 - - .;.- . e A : . 2 o
l@ Delivered 10x ROAS across key clients . :

® bl sz 1124453 s TI6HGTE o

40"3 Reduced CAC by up to 40% ; o B . -

ii Enabled over 5,000+ conversions monthly for 5 ® s - :
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E-Commerce Marketing

From listing optimization to retention funnels, our e-commerce strategy helps brands grow visibility, improve
discoverability, and increase sales on platforms like Amazon, Flipkart, and their own stores.

[r— Fie—r—— PR ——— g, o i
32,968 35,530 ¥84,01,743.00 1.08 ¥254.85

Compare Sales R e

A i o MMM b stk bk
At g /by VA 1 .‘Tka\;«::-5.,-Wt.P«‘%l.;M,;m;fwxﬁn;ﬁd%ﬁ'-i

Al A AN e AL N :
Sold 1 Lakh+ products across marketplaces i A AN,
Delivered 10x returns on Amazon DSP campaigns s

Ranked products on top search spots organically and via PPC

Q& T o

Doubled AQV for several D2C clients through bundled strategies




Social Media Marketing

We help brands connect with the right audience by combining platform-specific strategy, content, and
creativity — from reels to carousels to campaigns that go beyond vanity metrics.

In FY 25-26

@ Grew brand followings by over 35,000+ net new followers
- Achieved 2x-5x engagement rate improvements

Scaled 150+ content calendars with high-performing assets

SCD Drove traffic uplift of 50%+ from social to key landing pages

Highlights

Data for 5/26/2024 - 5/25/2025

105,641 9,091 4 19
Impressions Reactions Comments Reposts
Highlights

Data for 5/26/2024 - 5252025

37,208 6,640 265 43




You have finally found the right marketing agency “

Let Us Do the Rest Now! DT

i @

Wishing For 10x ROI? Tired of Boring and Stale Failed Executions Hurting

We don't just promise Content? your Campaigns?
growth — we deliver it. Not here. Only fresh, original ideas. We execute with precision,start to finish.
‘pﬂ- A
® [©]
Tired of following up on Copy- Paste Strategies Empty Promise Hurting
Deliverables? Resulting in Zero Growth? your Bank?

We build custom growth plans We earn trust with real results,

r manager W head.
CUEIANERe e Sty G steps aiead — no shortcuts. not excuses.
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Brands Around The World

Viren Khuller, Director- STIM

Working with DNA Digital on STIM was a very positive experience.
The team was proactive, responsive, and genuinely invested in the
brand'’s growth. They helped us scale performance significantly,
improving ROAS to 8 within the first 3 months and further

elevating it to 11.4 over the following 8 months. DNA also

supported the brand with strong digital execution and consistent
follow-through. It was a pleasure working with a team that combined
strategy with action.

Justice Chikomba, Analytics Hive

DNA Digital both designed and executed a programme that catapulted
visibility of the Analytics Hive brand to levels that we never imagined
previously. Furthermore, we started getting higher quality in-bound
leads which enriched our opportunity pipeline immensely.

Anders Hjorth, e-Comas, Germany

Over two years, DJ mastered Amazon DSP. Google Ads, Meta Ads,
Google Shopping, and Bing campaigns, consistently delivering
outstanding performance for E-Comas. A true Digital Markets
Arts expert and a pleasure to work with.

Satyam Garg, ActionCoach India

Thanks to DNA's expertise in paid marketing and organic

posting, our business coaching firm has experienced a remarkable
boost in visibility and engagement. Their strategic approach is a
game-changer - highly recommended!

Jérome de Guigné, e-Comas, Germany

DJwith the DNA crew is a great reactive friendly and efficient
team. The team is very complete with many different types of
knowledge and competencies - offering a very "sharp" swiss knife
of digital media practices. We would certainly recommend

DJ to anyone looking for a performing team.

Bibin, India Designer Show

Kudos to DNA team for outstanding social media management!
Their strategic approach elevated our brand image, and the
seamless collaboration with DNA professionalism is truly
appreciated.



Core Team
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Sheena Rawal

Associate Director - Marketing &
Communications

Katherine Klein

Director - New Business
Development

DJ
Founder & CEO, DNA Digital

Shubham Pangwal

Group Head - Creative

Sukhdeep Singh

Associate Creative Director




From the CEO's Desk

Today, just being online isn’t enough. Brands need marketing
that performs — creative that converts, and strategy that scales.

At DNA Digital, we exist to bridge that gap. We help brands move
from noise to growth with campaigns rooted in data, built with
intent, and driven by outcomes.

Whether you're launching or scaling, we bring the clarity, creativity,
and accountability your brand deserves. Not just more reach,
but real results.

Let’s build marketing that works harder.

Founder & CEO, DNA Digital
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DNA Digital in News

DNA Digital Factory expands
Operations to Dubai
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A perfect balance between working smart and working hard and a proven asset
to every organization he worked for, Dheeral Chawla Co-Founder of DNA
Digital took some time out and answered a few of our questions.

You have worked and did some award-winning work for
some of the largest brands in India, both on client side
and agency side. And, now you have become an
entrepreneur — how is that working out for you?

eee DIGITAL eee

f D NA Digital Factory has announced its expansion in Business Bay, Dubai. This
marks another werritory for DNA with its operational presence in the US, UK,
W ell. Working with bigger brands on client side & heading a few agencies v and India already. This strategic move aims to bring the agency’s expertise
definitely gives you the experience but the real exposure comes in when y and innovative solutions to local businesses seeking to thrive in the digital landscape.
businesses are built from the scratch, re-inventing the engine and -
considering all the aspects of business putting all the prime functions coming © With a deep understanding of the dynamic digital marketing landscape, DNA Digital

together, getting matured with business processes & target market 1o make a
successful story. So far, it's a challenge to drive a startup though but the fun part is to
experience this journey. With all the hard struggles, every smaller milestane win gives

Factory has estabiished itseif as a trusted partner for businesses around the world.
Their team of experienced professionals possesses a wealth of knowledge in digital
marketing strategies, including search engine optimization (SEQ), pay-per-click (PPC)
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(US) +1 (310) 770 7705 | (UK) +44 7868 811863 | (UAE) +971 50 945 4414
(IND) +91 99994 50455 | (AUS) +61 480 027 272

@ hello@dnadigital.in @ www.dnadigital.in



